
Peppermill Casino Sports
Book Revitalization
A trio of companies come together to create a visually
immersive sports book for one of the biggest
casinos in Nevada.

Challenges are nothing new to the team at Premier Mounts. We specialize in finding the most ornate 

problems that visual structure design faces and find solutions that match the need for creating a seamless 

experience for our clients and partners. When Samsung, one of the biggest display manufacturers in the 

world calls needing some assistance on something massive, we answered in a big way. 



The Peppermill Resort Spa Casino located in Reno, Nevada is one of the most glorious hospitality sites the world has ever seen. In 

terms of standards, the resort itself boasts a AAA Four Diamond rating exemplifying its dedication to giving their guests incredible 

experiences with every night’s stay. The property has 1,621 guest rooms, an 82,000-square-foot casino, and the 

33,000-square-foot Spa & Salon Toscana with a fully heated indoor pool and sun deck. Some of the finest cuisine can be founds 

within the 10 award winning restaurants of the Peppermill resort serving dishes from all ends of the earth and prepared by world 

class chefs. Nightlife does not lack as the resort is home to EDGE, the hottest nightclub in Reno along with 15 bars and lounges 

across the premises as well. While the amenities are incredibly impressive, there was one area in need of an upgrade: their heavily 

frequented sports book. 

As bettors came and went out of the Peppermill casino, Joe Ness the Executive Director of Entertainment, Electronics, and Media 

at Peppermill Casinos wanted to create a visual experience that put their resort at the forefront of bettor’s minds. When talking with 

Peppermill’s owner, Ness explains it in a sports analogy “We are like the quarterback of an offense. We get to put the cherry on top 

of the cake of what these resorts put out. In other words, the glamour and glitz is usually put out in through displays and content”. 

Their objective was simple, to get existing patrons to stay longer and impress new patrons who came in the door. While the resort 

had direct-view LED in other areas, they knew that putting high quality displays that showcased all major sporting events would 

welcome and entertain guests for years to come. 



The solution that the project decided to go forward with was 

Samsung’s IF models of LED cabinets. Being one of the best 

displays on the market today, the display itself is front serviceable 

and offers some of the narrowest pixel-pitch in LED displays. Color 

is a huge benefit of LED technology as the individual diodes featured 

on the face of the cabinet can create an endless supply of color 

combinations no matter what content is being featured. Video is 

broadcasted in Samsung’s High Dynamic Range (HDR) so picture 

refinement is crisp and clear, almost to the point where the content 

being played is indistinguishable from naked eye sight. Not only 

does the Samsung IF bring some of the highest video quality, it also 

is designed to be compact and maximize minimal power 

consumption for cost savings throughout the life of the video wall 

display. With so many benefits at hand, it was a no brainer on why 

Peppermill wanted to go with a brand they knew and trusted from 

the very beginning. 

When choosing a display partner that was able to create the structure for Peppermill’s digital art, there were several qualities that 

their team looked for. At the forefront of their list of qualities was quality. Chris Scott, the Assistant Director of Technical Operations 

for Peppermill, knew exactly what he was looking for from a LED manufacturer when the project was first coming to fruition. “We 

have been using Samsung displays in our hotel and video art for quite some time. We’ve used other competitors and it seems like 

Samsung stuff works much better, lasts longer, and looks better. When we found out they [Samsung] were doing LED walls, we 

loved what we saw and jumped right on board”. 

Now came a critical step to the project: How did they want to take LED technology and apply it to 

existing architecture while still providing viewers with total visual immersion?



The sports book within the Peppermill casino was there from the start. Being located in Nevada, the only state that allowed legal 

sports betting for many years, it was a crucial amenity that guests sought after. Patrons would be able to come in and place bets 

for large sporting events and watch them unfold live to either make or break their investments. Peppermill was fighting competition 

from other hotels and sports books in the state that already incorporated LED video walls in their venues. However the resort is 

already built up. The building was going to stay the way it was so existing architecture became the canvas for this video wall vision 

but being average was not a part of their overall plan. Therefore, they had to be different.

Often times when looking at a standard display, attention can deviate when external things come into view in a person’s peripheral 

vision. To capture someone’s full visual attention, there must be visual pieces that span the horizontal spectrum of a person’s 

eyesight. All of a person’s attention needed to be captured. To make this happen, curves at each end of the video wall was the 

answer to keeping people’s attention. By creating a display system that curved and encapsulated full visual range, the sports book 

will make a bigger impact to its patrons. Completing something of this magnitude would stand out as a marvel and standard of 

visual structures moving forward, but the conceptual thought is much easier said than done. 

After assessing the site and its conditions, it was determined that the video wall structure would sit a whopping 110 feet in length 

and over 14 feet in height. Not only was the sheer size something to think about, but the overall system needed to design two 

curves at each end. The curves are the piece that adds true visual immersion. By positioning the curves at the ends of the sports 

bar, video art and live sports entertainment can be seen by all angles of a person’s peripheral vision. Not only will the video wall 

capture a person’s entire eyesight, it will also be able to accommodate multiple pieces of content running simultaneously to ensure 

that a person can fixate on the game or channel that they are most invested in. Doing this makes the sports book a true destination 

for any bettor or fan looking to watch their favorite teams compete. Joe Ness explains “We could not change the size of our Sports 

Book, but what we could do is install a display with curves that could be as elegant, as impactful as we possibly could. Right now, 

our entire Sports Book with this new Samsung display is a completely immersive experience. I think it changed the look of that room 

and made the room look 35, 40% bigger just by installing this display.” Now that the site of where this structure will be settled is 

determined, experts from multiple sources were needed to bring the project to life. 

Peppermill’s old sports book



The first big partner that Peppermill and Samsung looked towards is a company known as Knitec. Knitec is located in San 

Clemente, California and has mastered digital system design down to its very core. The team there has been behind the scenes of 

AV projects small to extremely large.  They have a reputation for putting together all aspects of system integration and are one of 

the leading integrators in the hospitality scene which made Peppermill’s project the perfect fit. Eric Christiansen the Managing 

Partner and overseer of the Peppermill projects seamless integration was put in charge with managing the project alongside Joe 

Ness. Once the initial plans were discussed, Christiansen knew that this was not going to be an ordinary job. “A flat wall [is] fairly 

simple. You get a flat mounting system, flat wall, it's all modular. It goes together. You add a curve to it, two curves to it, it becomes 

very complicated.” To conquer the complications yet necessary elements that were needed to make this project a success, he 

needed to turn to a group of experts that he could rely on for meeting expectations “We had to get PDS involved, which is a custom 

mount manufacturer, a division of Premier Mounts, to do some custom mount manufacturing and machining of special parts to 

create that curve without exposing seams.”



Premier Dedicated Solutions (otherwise known as 

PDS) is a division of Premier Mounts, a 

manufacturer of audio-visual hardware for over 42 

years that specializes in creating large format 

visual structures that require structural elements 

to ensure the projects are sound and secured 

when being installed. PDS differs from traditional 

manufacturers in a very different way. They are not 

just providing a product or hardware, but instead 

deliver insights and expertise behind their team’s 

many years of experience. Mike Devine, a 

Regional Sales Manager, worked with KniTec and 

Samsung and describes the relationship as this: 

“It was a team effort. From beginning to end, we 

like to think of ourselves as like an AV concierge. 

We walk them through every step of the way, 

want to make them feel comfortable, put them at 

ease to let them know that the people the hired for 

the job really know what they're doing and take 

care of them. If they have any worries or concerns, 

we address them along the way, and, in the end, 

came out with a great project.” By consulting with 

the leading experts in video wall structure design, 

KniTec and Samsung were in good hands. 

“A video wall is only as good as the mount it sits on. That’s why our team is so meticulous in the design process of all our custom 

solutions. If we can get a project started off on the right foot, it helps everyone in the long run.” says Brandon Breznick the 

Marketing Coordinator for Premier Mounts. The engineers of Premier Mounts excel at the curiously ornate video wall arrangements. 

The first step to creating a mounting solution for the Peppermill project was knowing how many cabinets the wall is going to use. 

After assessing the overall canvas of the sports books wall structure is was determined that 420 Samsung IF displays were needed 

from one curve to the other. The video wall was also going to be behind a bar and needed to be raised 44 inches from the floor to 

provide viewers the best possible visual outcome. Another challenge arose when trying to shape rectangular Samsung displays into 

a perfectly round curvature. The magic behind the curves is clever and conventional but needed the right engineering to be pulled 

off. By angling 24 cabinets within the curvature at 9° and 23°, the overall curve could be created without sacrificing seams being 

shown between the two displays. With so many variables in place there were bound to be some issues that arose, but Chris Scott 

describes the scene in a different way. “Between the three of us, we were able to get this massive 110 foot wide video wall literally 

within a quarter of an inch to fit. It was pretty much a turnkey deal. PDS stuff came out of the box. Samsung stuff went on it. It was 

pretty painless.”  



Part of the reason for the seamless installation by KniTec and PDS was the use of the Convergent series of LED mounting solutions. 

Convergent brackets were installed onto custom floor to ceiling uprights to create the framework for this visual structure. By using 

a “stock” solution, the PDS team was able to preserve time by using a bracket system as opposed to individual, single piece 

frames. The modularity of the Convergent series made it the perfect fit for building video walls of immense size. Multiple points of 

alignment and adjustment also were critical parts of the mounting solution as it allowed for adjustability throughout the installation 

to combat occurrences of unevenness. By delivering a solution so large with such a small margin of error is something that the PDS, 

KniTec, and Samsung teams were able to deliver. 

Adjustability built into 
frames to conquer 
uneven wall surfaces

Connector plates keep 
frames together and 
video walls seamless

Modular design allows 
for unlimited scalability

Power and cable 
management 
throughout frame 
design

Dedicated 
mounting points 
to the exact 
millimeter of 
manufacturer's 
LED cabinets

Total frame 
depth of 2” can 
allow for ADA 
compliant 
solutions



After the details of the project were worked out, it became time to get the mounting system and displays installed under one caveat: 

the sports book had to stay open. The sports book was such a high traffic area, that it could not afford to have many days of 

downtime. The project had to be constructed while keeping the paying patrons happy and satisfied. Joe Ness went on to describe 

the installation as a success: “We built this video wall in less than 10 days. During this whole time, we never shut down the sports 

book at all. Literally, as soon as we took the curtain down, customer and guests were going, "Wow." It opened up and transformed 

this. Not only people walking by, but the people that sit in that Sports Book every day, they're reluctant to change, but when they saw 

this and they saw how much it improved the area, we literally improved their lives with this display.” 

Improving lives is what the partners in professional audio-visual organizations are looking to do. By putting experts and the right 

equipment in place, the benefits in using high-resolution displays paired with immersive audio can be a true architectural feat that 

people enjoy, but have no idea what happens behind the scenes. KniTec and their team of commercial integrators were able to take 

the project dream and mold it into physical existence. Conceptually, they knew how to deliver exactly what Peppermill was looking 

for. Premier Mounts knew that this dream could turn into a nightmare if they did not supply a quality custom mounting solution that 

acted as a foundation for a project of this scope and magnitude. By incorporating bright minded engineers and high-quality American 

manufacturing practices, they were able to design, build, and test a system that fit the exact needs of the sports book. With the experts 

and systems in place, it was time for Samsung to use their new LED cabinets to create visual immersion amongst resort goers. With 

their high color range and seamless brilliance, content can be used to mesmerize the visual senses of those who enter the room. Joe 

Ness describes the success of the project upon its completion “Being able to deliver top-quality to our guests really is everything for 

me, the crew around me. We get a chance to be our best all the time. We're highly motivated people and every time I go and I talk to 

a guest and they tell me that this is the best place in Reno, or anywhere for that matter, it makes it all worth it. A big project like this 

with such a tight schedule kind of brings everybody together. A job like this will go down in my memories and I'm sure everybody 

else's as one of our biggest accomplishments.”


